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CLEAR + EFFECTIVE CONTENT MARKETING

Build Your
Professional Brand
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bbcnews ¢ IEEE

4,999 posts 3.2m followers 167 following

BBC News The world's newsroom. BBC.com/news
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ATHLETES OR .- FOR ME WAS
SINGERS? BLIND SCENT MY AWAKENING'

We live in our feeds...so brands and people need to be where we are during the day (mobile)
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Glean Thrush € Twoats vieda
Gienn Thrush
ew Yok Timas. Wihita House God | love that show -
earmmmpondent, 13- POLITICO, gx-
Gratam Lovetscs (@ ©

g™ Siorat #1111 Sttt com OGlennThnusn He's Eusy walching #Walander boxsets.

H's a8 happaning in Sweden

Joired darasry 2000

. @ & ﬂ E ?r:::'%vr“ca Dmaldﬁum; hasn't tweeted in

Bewidensttacks

| READ LABELS FOR YOU

@

ﬂﬁﬂ like 16 hours...
3 v

- Gignn Thrush o

I'd definitely attend a press conference
where someone talks about how
depressing, derivative and boring the Milo
phenomenon is.

Gienn Thrush 7

Trump's new NSA said this: *You have to
keep listening and thinking and being critical
and self-critical.”

[ SP——E .

@GlennThrush @rtraister Very helpful mom blog



sophigamoruso @ | rouow

Sophia Amoruso Founder @NastyGal NYT Bestselling Author @Girlboss Executive
Producer Girlboss on Netflix Preorder Nasty Galaxy now on Amazon e
sophiaamoruso bit.ly/girlbossdiary

2,265 posts 335k followers 736 following

Hey! Where can | find a
newsletter that fills me in on
all things Girlboss and
inspires the shit out of me?

So funny you ask. We are
going to launch a Girlboss

email newsletter.

YAS! & Where can |
subscribe??

™ http/bitdy/

girlbossdiary "™
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153 Following

TWEETS FOLLOWING FOLLOWERS LIKES
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Angela Ahrendis ©

@AngelaAhrendts

Senior Vice President, Apple Retall.

Inspired by great people, great brands
and great companies.

¢ California, USA
/&' apple.com
7] .loined Aoril 2010

169 153 114K 12 £+ Follow

Tweets  Tweets & replies Media

Angela Ahrendts @AngelaAhrendts - Mar 29

Spent last week visiting our teams in and around the Northeastern
U.S. Feeling energized & inspired by all they do!




Search for people, jobs, companies, and more... Q Advanced

Publish a post

Let Peace Begin With Me
Angsla Ahrendts [@

Raising Money Has Always
Been Hard
What creative people

understand about the

importance of being alon

Angela Ahrendts in]

KR e b g e e ¢ s & Saniar Vice President inle Raiail
With 'Gigs’ Instead of Jobs v o ;
Workers Bear New Burdens

Following
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Rule of 3

Own Your Niche
Own Your Name

Own Your Look



GOC}'gle women online

-

All Shopping Images Mews Videos More = Search tools

About 1,130,000,000 results (0.97 seconds)

Women Online
www wearewomenonline.com! ~

Women Online is a boutique digital PR and inbound marketing firm run by social media
pionzers. If you're a brand or organization looking to reach women and ...
Contact - Happenings - About - The Mission List

Images for women online Report images

More images for women online



wal mart blog

Web Images Maps Shopping News More ~ Search tools

About 41,100,000 results (0.34 seconds)

Funny Pictures at WalMart
www. peoplecfwalmart.com/ -

Aug 10, 2012 - Qur first book, People of Walmart: Shop & Awe, was such a hit that
our publishers decided to throw us another book ... Three Ring Blog Metwork.

Fhotos - Top Rated - Search by State - Random Photos

News for wal mart blog

LT Wal-Mart's Electronics Problem: Where are the Hot Mew Gadgets?
Wall Street Journal (blog) - 5 days ago
The retail giant blamed disappointing second-quarter sales results in
part on the failure of electronics makers to churn out compelling new ...

WalmartSucKs.org

walmartsucksorg.blogspot.com/ —

Jul 25, 2013 - this site is not affiliated with wak-mart in any way (in case you're one
brick shy of a load, and need that explained) ...

Find a Lawwyer to Sue Walmart - The Companies Who VWisit Us - April - March

Walmart Moms - Walmart.com

wmS. walmart.com/walmart-moms/ -

Walmart Moms: Real mom bloggers who share experiences, offering advice and
conversation on topics from babies to frugal living.

I Heart The Mart | Walmart Coupons and Price Match Deals
www.iheartthemart.com/ ~
by Paul ivanowvsky
6 hours ago - Get great deals at Wal-Mart. We will show you how. ... Listen
to internet radio with Everything Walmart with Paul on Blog Talk Radio ...
Under $1 List- Coupon Database - Print Coupons - Price Matching at
Walmart

Anti-Walmart and Pro-Walmart Groups and Websites
reclaimdemocracy.org/walmart_links/ ~

Mational Anti-WalMart Websites and Blogs. Wal-Mart Subsidy Watch. This easily
searchable database, compiled by Good Jobs First, allows users to find ...

The Green Room | Together, we will create a more sustainable ...
www. walmartgreenroom.com/ -

This growing season, Walmart is visiting the farms of some of our valued, longtime
suppliers who are growing fresh, local produce in the very communities we ...

Walmart Watch Blog » Making Change at Walmart
makingchangeatwalmart.org/category/blog/ ~

FOR IMMEDIATE RELEASE: August 15, 2013 Walmart Worker Reacts to Weak Q2
Earnings Report Walmart's second quarter sales report shows the ...

morra@wearewomenonline.com



B LOG H E R COMFERENCES LIFESTYLE BLOGGING & 50CIALMEDIA NEWS & ENTERTAINMENT PR(

Is running a campaign like running the
couniry? And is an entrepreneurial
candidate what we want?

By Morra Aarons Mele on February 20, 2008
BlegHer Criginal Post

I'm struggling here. I've been pro-Hillary since 1991, but something | heard on Meet the Press on
Sunday has shifted my favor towards Obama, and | cannot stop thinking about it. | want your
feedback here. Does good campaign management forecast good governance? If both Clinton
and McCain have gone broke, run weak messages, and had many staff battles, why would we
trust them with our country? If | was a venture capitalist, which campaign would | invest in? But

then, George Bush had a fantastic campaign....




“I wouldn’t f**k Her”



Moms who blog have become citizen journalists,

and remarkably, the top 15 mom bloggers
influence more people than the New York Times.

-- Forbes



BuzzFeebD £ife

How To Run A Marathon And Help
Local Kids At The Same Time

Marathons are hard. Helping kids isn"

Wear your heart on your sleeve.

s 3 —————
'Hi\, homewiththeboys + Follow




't’s ok if you're allergic to social media

e | about 6100 followers on Twitter and...well, that’s it

* Personal Brand is for credibility not just “social”
e Portable CV
 Sticks with you through life changes
e Ensures digital footprint

e But if you love social, go for it!
e Personal or professional? It’s a false choice.



Roadmap for Digital PR
Know what you stand for

(. Facebook, blog, ) Tailor the
Twitter, LinkedIn Message

* Influencers, bloggers,
third party sites
*» Audiences

e /\SSess your
channels

» Tracking and results

» Audience impressions
and reactions

* Good content
« Tone
» Aundience




Social Media - Digital PR

* Analogous to PR

§ e
Q/ \
iTunes
f,ﬂ"
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e Quality over quantity _,
* “Long tail” (o @uw ";
g “\R_g/ :

, o
persistence

e Shape MSM narrative

« Opportunity favors the
prepared

S

e SEO advantage Increased “mindshare”
Footprint



ldentify Your Landscape (niche)

 What do you stand for?
 Why Is your niche important to your career?
 What do you have to say?

 Who is influential in the niche?

 Where do they hang out?

* Who is their network?

 What platforms are best?

 What conferences do they go to? Twitter #'s?




Define Your Niche

* Exercise

* Women Online is a social media firm that focuses on mobilizing
women for good



Franchise
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Resulis for #csrchat Save
Top 7 All

Ruth-Anne Renaud Crarenaud - Feb 19
Great Q via @susanmcp1: women=75% philanthropy workforce. How can they
inspire women to lead in other sectors? #CSRchat #Leanln @LevolLeague

Expand “~ Reply +3 Retweeted W Favorite === More

Retweeted by Dalila Wilson Scott

Michele Ozumba @MicheleatWFN - Feb 19

@susanmcpl A12d Cross sector partnerships are important in creating new
platforms for influence, for movement building. #CGSRChat

# view conversation “~ Aeply t3 Retweet % Favorite «+=-More

Aman Singh @AmanSinghCSA - Feb 19

Yes...start thinking outside the box. Literally RT @AndrealLearned: A11 need to
get stories out ipeyond usual women's orgs/channels #csrchat

Expand <~ FAeply +3 Retweet W% Favorite === More

Favorited by Liz Whitehead

Dalila Wilson Scott @dalila_says - Feb 19

Al11b Data is equally important. @JPMorgan is supporting @Catalystinc
research on talent management gaps in the workplace #CSRChat

Expand 4 Reply +3 Retweet W Favorite s+=More

Women's Philanthropy @WPlinsights - Feb 19
@susanmcpl this is the new frontier to grow this movement; it's critical to
spotlight role modelsé& to highlight peer engagement. #CSRChat

# iew conversation 4~ Reply +3 Retweet W Fawvorite === Nore

Retweeted 5 times

The Toolbox @Toolbx - Feb 19

By 2030, it's projected that roughly 2/3 of the nation's wealth will be in the
hands of women. bit.ly/1kXxomV #csrchat

Expand 4~ Reply +3 Retweseted W Favorite === More

Dalila Wilson Scott @dalila_says - Feb 19
ABc Women are key to economic growth - as employees, clients and
community leaders. period. #GSRChat

Expand +~ Reply +3% Retweeted & F

Ruth-Anne Renaud “rarenaud - Feb 19
Stats tell the story MT @Toolbx: Companies w/3+ women on board=84% better
ROl sales, 60%% better ROI capital 46% better ROI equity #GSRChat

Expand “~ Reply 43 Retwest & F d === More

Susan McPherson @susanmepl - Feb 19
Q9: In terms of corporate philanthropy, what are some of the most innovative




Guest Author

- POLITICS & POLICY

o

OPINIOMN

An Edugeek's Guide
to K-12 Practice and
Policy

Meagan M, Allen examines
education issues from multiple
vantage points, drawing on
experience as a teacher,
administrator, teacher-
educator, and researcher,

Education and the
Media

Mark Walsh examines news
media coverage of education,
as well how schools, teachers,
and students are treatad in
popular culture,

OPINION

The Intersection:
Culture and Race in

- o

Back to top

OPINIOMN

Bridging Differences

Deborah Meier blogs—and
debates—with others about
what matters most for today's
students, educators, and
policymakers.

OPINION
Education Futures:
Emerging Trends in
K-12

Education professor Matthaw
Lynch chronicles promising
new trends in the K-12
classroom.

OPINION

The K-12 Contrarian
Everybody wants to fix



Tra

Harvard
Business
Review

de Press 2.0

MAMAGING PEOPLE

If You’re Not Helping
People Develop,
You’re Not

Management

Material

by Monique Valcour

JANUARY 23, 2014

THE HUFFINGTON POST

Search The Huffington Post

BT ) (3 o

Edition: U.S. —

TECH MEDIA WORLDPOST HEALTHY LIVING COMEDY HUFFPOST LIVE ALL SE(

FRONT PAGE POLITICS BUSINESS ENTERTAINMENT
Black Voices - Gay Voices - Sports - Crime - Science - Religion - Green - Style - Horoscopes - Third Metric - OWMN - Dr Phil - GPS for the Soul - What's Working

California Orders Major Water Cuts For

Hackers Likely Gained Access To

Democrats Rebel To Block Obama’s
Trade Deals Sensitive Data About Military, Farmers
Intelligence Personnel
Monique Valcour GET UPDATES FROM MONIQUE VALCOUR
A—"" Your small

RSS Feed ) m PRS0 | Follow m 3 verizon
Monigue Valcour is Professor of Management at EDHEC Business School. Her E USINESS



Personal Page

about.me m| | Log In

SARAH ROEB O'HAGAN
New York City

| am in the business of helping people achieve their




Prepare for the Pivot

EXTREME x HOME EXTREME SRO BLOG 0000




Conference Culture

* [t matters

 What’s worth saying yes or no to?

e Strategic public speaking + social media optimization
e Be in the right room.






Own Your Name

* Buy all your domains

 Make them the same as your social handles
e Consistency

* Prepare for the future!



Own Your Look G
» Good design H I D I N

IN THE ——
BATHROOM

* Pretty photos
* Invest in yourself!




Networks are an extension of your brand

* You are who you hang out with
* Online and offline



Questions?
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